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GoalsGoals

• Increasing the public’s knowledge, understanding and 

awareness about air quality.

• Mobilizing the diverse population groups in our complex 

city to support the low emission zones initiative.



ConceptConcept
polluting vehicle 
that “vanish” into 
air-bubbles upon 
entering 
Jerusalem.

The visual image 
of air-bubbles 
conveys 
cleanliness, clarity 
and transparency.



Phase 1Phase 1
Introducing the project and 
it’s possible impacts.



Media Distribution PlanMedia Distribution Plan



Print Media AdvertisingPrint Media Advertising
• 12 Newspapers

• 17 Publications

• 4 languages and 5 different sectors

Print MediaPrint Media



Digital and Social MediaDigital and Social Media
Digital and Social MediaDigital and Social Media



Content ArticlesContent Articles



Billboards and BusesBillboards and Buses



RadioRadio

1.Advertisements
2.Interviews



Project AwarenessProject Awareness

• The campaign has 
greatly increased 
awareness of the 
program

Q: Are you aware of the program of the Ministry of the Environment and the Jerusalem 
Municipality to prohibit the entry of polluting vehicles into Jerusalem? 
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Phase 2

• Extending Awareness with Banners 
and Posters







Notices to polluting vehicle owners



WAZE ExposureWAZE Exposure

Exposures

Save for later

Downloads Rate



Survey & ConclusionsSurvey & Conclusions
“How important it is for you to forbid polluting vehicles entrance to Jerusalem?”

Before the 
Campaign

After the 
Campaign

Not ImportantVery Important



Survey & ConclusionsSurvey & Conclusions
• Awareness level at the beginning of the second campaign 

was high (34%) – Public remembrance of the first campaign

• Awareness during the second campaign was very high 
(68.6%) – Campaign goal achieved.

• 40% replied that they wouldn’t be effected by the 
limitation – shows understanding regarding the actual 
effects of the project (on polluting vehicles only)

• Importance level increased from 4.7% to 46.4%



Thank you for listeningThank you for listening



2 Additional slides from Questions follow

The question was about data collated on the 
effectiveness of the information campaign

Note, the first campaign was launched in February 2020, and the second 
one in September 2020, so both were affected by the Covid Pandemic, 
where people travelled less and are likely to have watched more TV.



TV

Radio

Print

Billboards

Digital

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Q: Where were you exposed to the 
campaign (multiple selections)?

• Billboards & Radio 
are the media that 
left the highest 
impact. 

Campaign Exposure Medium



Cost Benefit

• Cost per 1,000 
remembered exposures:
• Radio – 93 NIS

• Print – 122 NIS

• Billboards – 143 NIS

• Digital – 195 NIS

• TV – 406 NIS

(NIS = Israeli New Shekel

1€=3.9NIS)
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